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Emmis Overview
Emmis owns 23 radio stations, including 7 stations in America’s 3 largest markets

Domestic RadioDomestic Radio

PublishingPublishing International RadioInternational Radio

Radio Network Country
Slager Radio Hungary
be one Belgium
Radio FM Plus Bulgaria
Rádio Expres Slovakia

(a) Excludes discontinued TV operations and radio stations sold (a) Excludes discontinued TV operations and radio stations sold in FY2007 in FY2007 

Publications
Indianapolis Monthly Los Angeles Magazine
Atlanta Magazine Country Sampler (2 Titles)
Cincinnati Magazine Tu Ciudad
Texas Monthly

DMA # of
Market Rank Stations
New York 1 3
Los Angeles 2 2
Chicago 3 2
St. Louis 21 4
Indianapolis 32 4
Austin 37 6
Terre Haute 233 2

Emmis also owns leading city/regional publications and international radio properties



Recent Events

Sale of 14 of the Company’s 16 television stations

Repayment of $1 Billion of indebtedness and $550 million returned 
to equity holders since May 2005 through Dutch Tender in June 
2005 and special dividend in November 2006

Announcement and subsequent withdrawal of management buyout 
proposal

Reformatting LA’s KZLA-FM (country) to KMVN-FM (rhythmic pop 
contemporary)

Payment of $4 per share special dividend



Investment Considerations

Attractive and valuable broadcasting assets

Strong free cash flow

Potential to outperform the industry

Strong management team with experience managing 
a leveraged company

Performance-driven organization



Unparalled Large Market Focus

Los Angeles (#2)

Austin (#42)

New York (#1)

St. Louis (#20)

Chicago (#3)

Indianapolis (#41)



22%

60%

10% 9% 9% 6% 3% 3%
38%

Urban Country (a) Rock Classics / Oldies Adult
Contemporary

Publishing News / Talk /
Sports

Urban - Hip Hop

Urban - Adult

Overview of Radio Assets

(a)  Substantial portion has since been reformatted to Rhythmic (a)  Substantial portion has since been reformatted to Rhythmic / Pop Contemporary/ Pop Contemporary

FY2006 BCF by FormatFY2006 BCF by Format

FY2006 BCF by MarketFY2006 BCF by Market

34% 34%

9% 8% 8%
3% 2% 1% 1%

New  York Los Angeles St. Louis Austin International Publishing Chicago Indianapolis Terre Haute



Large Market Focus 
with Upside Potential

New YorkNew York Los AngelesLos Angeles ChicagoChicago
Largest DMA market

$81.9 million in FY06 revenue

54% BCF margins

Opportunities to upgrade WQCD 
performance

Largest revenue market

$72.6 million in FY06 revenue

61% BCF margins

Includes reformatted KMVN

Third largest DMA market

$24.0 million in FY06 revenue

9% BCF margins

Addition of WLUP in 2005 makes 
both stations stronger

Performance Summary
DMA # of Cluster Revenue Station

Market Rank Stations Share (1) Rank (2)

New York 1 3 12% #1, #5, #13t

Los Angeles 2 2 8% #1, #26t

Chicago 3 2 5% #8t, #9t

(1) Source: Who Owns What 9/25/06
(2) Summer 2006 Arbitron ratings for targeted demographics



Other Radio Markets

Emmis maintains leading position in four other radio markets

St. Louis, MO (#20 market)
19% revenue share; four stations

Indianapolis, IN (#41)
25% revenue share; four stations

Austin, TX (#42)
29% revenue share; six stations

Terre Haute, IN (#203)
46% revenue share; two stations



International Radio and Publishing

International Radio
Emmis’ international radio division consists of stations in four countries 
(Hungary, Belgium, Bulgaria, and Slovakia)

Focus on stations in developing European radio markets

Operations are past start-up phases, generating consistent top-line and BCF 
growth

Publishing
Emmis’ publishing division consists of seven award-winning city, regional and 
specialty magazines, including Texas Monthly, Los Angeles, Atlanta, 
Indianapolis Monthly, Cincinnati Magazine and Country Sampler



Overview of Emmis Interactive

Emmis is the leading broadcast group in developing innovative 
and profitable interactive opportunities for advertisers 

Emmis Interactive has begun to generate positive financial results
– FY2006 Revenue of $6.5 million
– Annual growth has exceeded 40% in the last two FY
– On pace to achieve $10 million of revenue and $2 million of 

cash flow in FY2007

The Interactive platform provides advertisers with measurable 
multi-platform solutions



Investment Considerations

Attractive and valuable broadcasting assets in top 
markets (NYC, LA, Chicago)

Strong free cash flow

Potential to outperform the industry

Strong management team with experience managing 
a leveraged company

Performance-driven organization
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